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Introduction
The meetings and events industry is fast-moving and seeing some 
significant changes, as a whole range of technological advances 
open up new possibilities for organizers of annual meetings and 
events. Some of these advances are in the technology itself, such as 
the enhanced capabilities of smartphones, tablets, virtual assistants 
and even the various aspects of venues themselves, as more and 
more parts of buildings become connected thanks to the spread of 
the Internet of Things. 

But the range of options is further enhanced by the growing 
integration of these technologies into people’s lives outside the 
conference center, which makes them more open to their use at 
meetings and events they attend and aware of the benefits that they 
can bring.

However, it is important not to adopt technology for technology’s 
sake. It has to improve the attendee experience, and hopefully make 
life easier for the organizer too. People don’t want to spend their time 
scrolling through various screens for the information that they need. 
Apps must be intuitive, easy to use and make life easier for those 
attending your event, rather than adding another layer of complexity.

Other technologies such as RFID, NFC, beacon technology and virtual 
assistants, allow enhancements such as smart flooring that exist 
outside of event apps, helping to engage people without them having 
to make any effort at all.
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Here are some of the major developments 
we will see in the sector in 2019.

1

Event apps
Smartphones are everywhere and apps are now a central part of 
people’s lives. This might not be a new trend, but apps are certainly 
going to continue to have a central role in events of all sizes, and 
in 2019, we expect to see them become even more intrinsic to 
the success of an event because the industry knows that event 
management software can modernize and improve both the process 
of planning events and the experience of those attending them. 

They allow you to contact attendees before your event, increase 
participation during an event and foster the relationship once the 
event is finished. They can also help with planning budgets and 
logistics, marketing campaigns and travel arrangements. They’re 
flexible enough to work on people’s phones or via bespoke meeting 
handsets that can also allow them to register, ask questions and vote.

Researchers Frost and Sullivan even found that organizations 
saw a 20% increase in event attendance and 27% increase in 
productivity when using event management software, which can also 
give organizers key insights into their events from the data that it 
generates. 

Event microsites can also play a key role, particularly for smaller 
businesses. Micro websites mimic apps but for about a sixth of the 
cost, according to CWT, and they “can be branded for a personalized 
look and feel, and even used as an invitation, registration site and can 
be developed into a web application for a phone,” it says.
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2

The human touch
Using technology does not do away with the need to have staff 
on site. By definition, meetings and events are about face-to-face 
encounters and the opportunity to make connections. 

In addition, technology-enabled meetings are still fairly new, so 
to make sure they run smoothly, it’s important you have sufficient 
support onsite. As apps become more central to the meeting 
experience, and the functionality becomes more involved, you can 
expect to see onsite support featuring more prominently to make 
sure that the technology is able to work to its full capabilities and 
enhance visitor experience. Due to the key function that apps play 
in enhancing an attendees experience, it is even more important to 
ensure that any issues with the technology are dealt with quickly  
and smoothly.
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3

Group tech
More and more people are connecting with others on the other side 
of the world, to chat, discuss the latest news, watch movies and to 
play computer games online. This is a trend that is starting to feed 
into the events sector and that your event can take advantage of.

Building a distinctive social media campaign that helps your event 
to stand out and delegates to share their experiences is the first 
step. This means taking the time to identify shareable moments and 
creating some buzz around them, particularly with industry-specific 
influencers.

As more people attend meetings remotely, you can bring them 
together using virtual reality and enable them to play a much more 
active role in the event rather than being just observers. 

Create content designed to be shared, boosting the impact of your 
message and strengthening engagement. Just as people comment 
on videos on YouTube, you can get industry influencers to add 
commentary on your events, creating an extra layer of content and 
even a secondary event.
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Group tech (continued)
You can also develop content strands for particular niches, ensuring 
that all interests are catered for. For those attending the meeting 
or event in person, augmented reality is set to play more of role - 
overlaying digital information onto the meeting venue, for example, 
to help people find their way around. Meanwhile, virtual reality can 
create truly hybrid meetings that give  both those onsite and virtual 
attendees a much richer experience.

CWT says that “for increasingly complex events at multiple locations 
around the globe, virtual and hybrid meetings – also known as 
“phygital”, a cross between physical and digital – are the future”. 
Meeting Professionals International’s (MPI) latest outlook finds that 
60% of meeting and event professionals feel virtual events have a 
positive influence on live event attendance, it adds.

And in a world that is increasingly concerned about sustainability, it 
will enable events to secure the services of in-demand speakers who 
don’t want to travel but who your audience will want to hear.



7Meetings & Events Trends 2019  /  lumiglobal.com

4

Artificial intelligence
AI is increasingly a part of modern life in the form of virtual assistants 
(or chatbots) such as Alexa, Siri, Cortana and Google Assistant. 
According to comScore, by 2020, 50% of all searches online will be 
voice searches. 

As people become more comfortable with the technology, it has great 
potential to help your event run more smoothly. A virtual assistant 
app can help attendees register, give directions to particular sessions, 
facilities or exhibitors and remind people of the need to vote and 
other timetabled events. The app can also be used for tasks such as 
exit surveys and attendee feedback. 

We may even start to see another example of artificial intelligence 
in the form of virtual hosts, which will be able to handle workshops, 
communication, and even guide game sessions.
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5

Analytics
The growing use of technology creates a lot of data, much of which 
is not being captured or used. However, this information is a valuable 
resource that can allow you to know what works well and what needs 
to be improved. By capturing and reporting on activity throughout the 
entire event lifecycle, you can understand the impact of your events, 
better engage with your audience, manage costs and compliance, 
and make your marketing more effective. 

Expect to see smarter use of data in 2019, with centralized reporting 
and deep event insights providing event organizers with a wealth of 
information to inform their event planning. Organizers will be able to 
precisely quantify attendees’ likes and interests before, during and 
after events and integrate them with customer or member records. 
This will allow them to improve future events and even correct issues 
as events are happening. It will also allow increased personalization 
of marketing and event experiences for attendees (see next item).
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6

Personalization
The data you collect can help you to make your event more relevant 
to attendees. This starts with pre-event e-mails, where personalized 
e-mails are more likely to be opened than generic communications. 
Use activity history to remove people who have already registered 
from reminder e-mail lists and present content based on click-through 
details. 

However, the power of personalization is not just about the individual, 
it’s also about creating communities. By analyzing attendees’ click-
throughs, you can present content based on their preferences. You 
can also use the data you have to bring together people with the 
same interests or concerns by sending alerts when they are close to 
their contacts or people that they want to meet. 

You can also get attendees involved in creating content by identifying 
topics of interest, and speakers they may be interested in hearing.
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7

VIP experiences
You can take personalization one step further by creating special 
experiences for vendors, sponsors, attendees or particular sub-
groups you want to target. For example, you can offer special deals  
to regular attendees or those who attend certain events.

Virtual assistants can also be programmed to tailor not just to the 
type of delegate - vendors, sponsors, speakers and attendees, but 
also to individual delegates, giving each person the information they 
need and also tailoring marketing messages in response to individual 
preferences.

You can also offer exclusive experiences for certain types of attendee, 
those who attend the most events, for example. You can then 
encourage people to do this through drip marketing and “if, then” 
scenarios.
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8

Security
While the growing use of technology brings huge benefits to your 
meeting, there’s no getting away from the fact that it creates new 
risks, as well. Recent months have brought news of breaches of major 
ticketing organizations, hotel chains and, according to the Event 
Manager blog, there have been “eight major breaches or exposed 
data in the last year alone involving event technology or hotel 
technology, oftentimes used by groups at events.”

When that happens, it is the event that hits the headlines, not the 
technology supplier. But it is clear that event technology will not be 
able to fulfil its potential without having the proper security measures 
in place.

 So you need a provider to whom you can entrust your data at the 
physical, network, host and app levels. The best providers will use 
tools such as biometric access screening for their servers, data 
encryption and hourly back-ups as part of a proprietary security 
model that prevents unauthorized access to your data.

You need to vet your suppliers to be sure they have adequate 
security measures in place. Obtaining proof of compliance to any 
standards you are using is best practice. The venue, too, needs 
to have security measures in place, and it is a good idea to use 
dedicated hardware to add another layer of security.
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9

Smart flooring
The advent of the Internet of Things means that all sorts of unlikely 
things are becoming linked up to the web. That includes flooring, 
which can now be used to collect data unobtrusively on factors such 
as footfall and traffic numbers – information that you can use to 
attract potential sponsors for future events. You can show potential 
sponsors accurate, real-time data to demonstrate the exposure they 
can gain, even while your current event is going on.
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Electronic translation
Translation apps have improved in recent years to the extent that 
they are now reliable enough to be used at events to help attendees 
who don’t speak the language being spoken at the meeting. You can 
also use remote translation services, enabling more people to benefit 
without having to pay travel costs for translators. 

There is a cost in time and money to introducing new technology, but 
the examples above make it clear that if your strategy is well thought 
out and has a clear purpose, the return on investment and value for 
money that it provides are clear.

However, technology is not an end in itself - the aims of meetings and 
events have not changed. They are the ideal way to bring like-minded 
people together to discuss important issues or to make important 
decisions. 

Using technology is just a way of making the event experience easier 
to navigate, more attractive and useful to those attending. Therefore, 
organizers need to think about what they want to achieve and work 
out if there is a technological solution out there, and indeed if that is 
the best option. 

In a world where technology is increasingly prominent in people’s 
lives, there is no doubt that in many cases it will be, and that 
technology can play a key role in improving meetings and events.

In 2019, the trends outlined above will be changing the face of 
meetings and events. They have the potential to improve the 
experience for those attending your events by making them more 
engaging, interactive, responsive and user-friendly. 

To find out how to leverage these trends to improve your event,  
get in touch with us (see over).

10
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